[VISUAL NARRATIVE and TRANSCRIPT]
Video is 0:29 long

GRAPHIC: DEAF Inc. Logo folding out into the fingerspelling “D”, “E”, “A”, “F”.
Orange box of white “Video” drop down.

TITLE BAR: Dr. Thomas Horejes, Executive Director

Dr. Thomas Horejes, a white male with blonde hair, wearing a blue plaid white shirt
with a grey jacket and a wedding ring band. He is standing in front of big “DEAF,
Inc.” decal logo on the wall.

DR. HOREJES: Hello! DEAF Inc. is thrilled to have a community project called
DeafThat.

GRAPHIC: A gradient gray/white background. A thin bar in the middle. “deaf” wipe
out of the thin bar to left and “that” wipe out of the thin bar to right.

Dr. HOREJES: With the main focus in four areas: news, education, awareness, and
tips. That interconnect deaf issues. DeafThat is for the Deaf, Hard of Hearing and
hearing people to examine various aspects of all things deaf which eventually
becomes DeafThat!

Dr. Thomas Horejes is smiling.

GRAPHIC: A gradient gray/white background. A thin bar in the middle. “deaf” wipe
out of the thin bar to left and “that” wipe out of the thin bar to right. Fade out. DEAF
Inc. logo fade in. Logo fade out. New graphics fade in. Grey “Follow” with lime
green “us”. Grey text -“#deafthat”. Blue fingerspell of “F” with “acebook”, just like
Facebook logo. Grey text -“facebook.com/DeafThat” Red fingerspell of “Y” with red
text of “ou”. Red fingerspell of “T” with red text of “tube”. Just like YouTube logo.
Grey text - “youtube.com/user/DEAFInc”



